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WHY ALL THE HATS?
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Copywriter Editor Information
Architect

MANY ROLES,
MANY RESPONSIBILITIES
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UX Strategist Social Designer &
Psychologist Researcher




WRITING BASICS

PURPOSE AUDIENCE TONE
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PURPOSE

WRITING BASICS

A Why is the content being produced?

A What information or idea are you trying
to communicate?

A What goals do you hope to achieve by

displaying the content?
A Where is the content going to be

displayed/located? (website, Social Media,
Connect/Online Course, Email)




AUDIENCE

WRITING BASICS

A Who are you communicating to?

A Why do you need to communicate this
Information?

A What are the concerns or motivations of
the audience?

A Different TYPES of audiences

All students vs. all M.A. students
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Understanding Your Audience

Various tactics:
A Usability testing
A Listening labs

A A/B testing

A Google Analytics
A Readability testing (Flesch Kincaid, Gunning, Coleman)
A User personas

A Contextual interviews

http://www.usabiIity.gov/what-and-why/user-research.ht‘



Understanding Your Audience

T a—and-why/user—research.ht‘



WRITING BASICS

A No tone without knowing your audience

A Creates lasting impressions and
develops overall atmosphere

A Conveyed through words, structure,
graphics, punctuation



http://www.canada.ca/en/index.html
http://www.toysrus.ca/home/index.jsp?categoryId=2567269

DIFFERENCES

To Add More Work...

News & Stories

e Purpose often shifts

e Audience varies

e Tone can be polar-
opposite to writing
information for the web

Event Posts

e Purpose is varied

e Audience can be
specific or broad

e Include clear and
prominent CTAs

Information

* Depending on page
hierarchy, audience and
tone can vary
(student FAQ, internal
resources, prospective
vs. current students)

e Too much information ->
much more important to
define the PURPOSE



TECHNIQUES

CAN BE USED - DESPITE DIFFERENL TYPES OF WRITING




TRADITIONAL NEW ist

A IR AiAbove the

A Quotes A Chunking and Inverted
Pyramid

A Chunkin
J A Bite, Snack, Meal

(Faculty profiles, Canucks, ET Canada)

A Bite, Snack, Meal

A Headings & Excerpts

A Headlines
A Reading for the Web

(F-pattern, Z-pattern, Gutenberg Diagram)



https://ecps.educ.ubc.ca/people/faculty/
http://canucks.nhl.com/
http://www.etcanada.com/

Above the Fold

culusriblog.co
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Above the Fold

Photooculusriblog.com

A This concept came from newspapers

A Try not to add too much informa W
A The most important information goes above the fold

A Common misconception is that more content is better




Chunking
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Chunking
e A

A Organizes content within a page into blocks of content
(sections)

A Allows for your audience to quickly find what they want

A Can have a title or headline for each chunk (supports
scanning efficiency)

A This helps divide information into easily consumable
pieces that is focused on one subject



Inverted Pyramid

MOST PRESSING INFO

Important
Details

Backg rrrrr
Info









EBITE

A AKA: Headlines / Headers / Titles / Event Name

A Sentence case vs. title case

A May need to change font type to stand out, but keep to two or
three i not too excessive
(heading styles, font size, bold)

A Sans-serif fonts are best

A Great way to draw attention to sections + increases scan-ability



ACall to Action
ASummary GR Q T \&waytNe-vhole story!)
AQuestion

ATeaser
AHumour (use wisely, not often)
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